
Every MLS has rules for photography, but the higher bar is a practical one. Photos must be accurate, consistent,
and compelling enough to move a buyer from browsing to booking a showing. At luminis.media, our approach to
real estate photography is built around that balance. We match compliance with marketability, and we do it in a
way that gives listing agents predictable results and minimal risk. The standards below reflect what we have
learned shooting homes across price points, from compact condos to multi-building estates.

What MLS-ready really means
MLS readiness is more than a technical checklist. Yes, images need the right size, color space, and orientation. But
they also need to be honest. You cannot retouch away a power line that is part of the property view or paste in a
fake ocean beyond the fence. At the same time, you should present the home in its best light. That means crisp
whites without color cast, straight verticals so walls do not appear to lean, and thoughtfully chosen angles that
show flow, not confusion.

A good MLS photo set does five things well. It establishes the exterior story at a glance. It maps the interior
logically so a buyer can mentally walk the home. It shows room scale without geometric distortion. It balances
window views with interior tonality. And it stays within the letter and spirit of MLS and fair housing rules. Luminis
Media real estate photography is designed around those pillars, whether we are delivering for a downtown high-
rise or a hillside luxury listing.

The compliance layer that trips people up
Rules vary by MLS, but the common threads are consistent. No agent branding or contact information in images.
No people, pets, or personal-identifying details like diplomas or family photos. No overt marketing text inside
photos. No misleading edits that change material facts, like removing cracks, power poles, or neighboring
structures. Virtual staging is typically allowed if it is clearly disclosed and does not modify permanent features.
Many MLS systems also limit file sizes and preferred dimensions.

Where newer agents run into trouble is in the grey areas. Throwing flames into a fireplace is usually acceptable if
the fireplace exists and the room is not smoke damaged. Replacing a white sky with a natural, believable blue is
generally fine. Greening a drought-stressed lawn is often allowed only if labeled as enhanced or seasonal. Deleting
a for-sale sign, a visible camera, or a small cord on the floor might be considered fine by some boards and not by
others. Our practice at luminis.media is conservative. If a change affects a buyer’s perception of condition, safety,
or surroundings, we will not do it. If it enhances mood without altering facts, we consider it with agent approval
and within MLS guidance.

Technical standards that keep images safe across platforms
We deliver two master sets for every listing. The first is the MLS-ready set, constrained to sRGB color space,
compressed thoughtfully to remain under typical MLS limits, and sized for display across portals. The second is an
archive-quality set kept at full resolution for print, brochures, and future reuse. That split gives you the best of
both worlds, clarity for online and headroom for marketing material.

File format is JPEG for MLS, with 8-bit color in sRGB. We avoid Adobe RGB online because many browsers and
MLS viewers ignore embedded profiles, which can result in desaturated or odd-looking color. For dimensions,
different MLS systems prefer different widths. We align with a common safe range, usually 2048 to 3600 pixels on
the long edge. Aspect ratio is aligned to the capture, most often 3:2 from full-frame, and we avoid extreme crops



that reduce usable size. We preserve EXIF creation data for internal tracking, but we do not embed overt branding
or watermarks that could violate MLS rules. On request we can deliver square or 4:3 crops for agents who want
uniform grids on certain portals, but we always keep an untouched master.

Compression is a practical art. Over-compress and you get color banding in gradients and crunchy edges in tile
grout. Under-compress and the MLS rejects the upload. Our export quality settings are tuned to preserve shadow
detail and subtle textures like marble veining, while staying under common size thresholds. We visually spot-check
skies and window frames where compression artifacts show first.

Composition that respects truth and sells the space
There is an easy way to make a small room feel huge, and it usually involves standing in a corner with an ultra-
wide lens tilted up. It also misleads buyers and makes walls lean. We do not shoot that way. Our baseline focal
length for interiors is in the 16 to 24 mm range on full frame, sometimes up to 28 mm for bedrooms and dens.
We keep vertical lines vertical by leveling the camera and correcting the remaining keystone in post. That one habit
raises perceived quality more than any filter or action can.

Height matters. A camera set around 4.5 to 5 feet above the floor places countertops, backsplashes, and
appliances in proportion without turning kitchens into seas of upper cabinets. In bathrooms, we lower slightly to
manage mirrors and reduce the sense of looming vanities. For two-story entries, we may elevate on a sturdy
tripod to capture railing geometry while keeping the center balanced. Consistency across the set is part of the
luminis.media real estate photography look, not a rigid rule but a principle. The eye should never trip over odd
angles or jarring shifts.

Window control separates professional property photography from quick snapshots. On bright days, interiors go
dim while windows blow out, or the reverse if you meter for inside. We shoot bracketed frames and blend
naturally, and when needed we add off-camera fill to lift cabinetry, art, and darker corners. The blend is restrained.
We keep window detail present without turning the room into a flat, over-processed plate. If a view is a selling
point, such as a city skyline or a line of trees, we time the capture for angle and light so we do not have to force an
unrealistic balance later.

Color accuracy and the tone of trust
Buyers might forgive a slightly crooked chair, but they notice yellow walls that look green or bleached wood that
suddenly reads orange. Mixed lighting creates this confusion. Tungsten pendants fight daylight, and LED bulbs of
different color temperatures pull rooms in two directions. We have a simple rule for Luminis Media property
photography. Control what you can, neutralize what you cannot, and prioritize believable whites and skin-safe
tones.

On site, we shut off problem fixtures when they harm the render. A row of warm under-cabinet lights that stain
quartz counters often looks better off, especially if daylight is strong. We carry color targets and use them for
complex rooms. In post, we calibrate to neutral grays, then evaluate skin and wood references by eye. The final set
should feel consistent from room to room, with a coherent white point. For luxury real estate photography
luminis.media standards add an extra step. We soft proof on calibrated displays and check color on both mobile
and desktop to ensure the wood species, stone, and paint present as intended.

The honest edit: what we change and what we do not



We remove simple distractions that are not part of the property. A stray leaf blower in the driveway, an open toilet
lid, a countertop brochure the stager forgot, minor outlet covers lying loose. We tidy cords within reason. We clean
minor sensor spots and correct lens chromatic aberration. We balance exposures, correct verticals, and even out
hotspots. These edits improve clarity without rewriting reality.

We do not delete permanent fixtures, exterior wires, nearby buildings, or street elements visible from the property.
We do not paint over wall damage or change floor finishes. When virtual staging is requested, we follow two rules.
Furniture and decor cannot obscure defects or distort room scale, and there must be a clear disclosure line in
captions and a non-staged companion image available to agents on request when MLS requires it. Luminis Media
listing photography follows board guidance on disclosures, and we coordinate language with the agent so the
listing remarks support the images.

A practical on-site workflow that protects the schedule
Speed matters on shoot day. Occupied homes introduce variables, and daylight runs out faster than anyone wants
to admit. We use a repeatable field process so we do not miss critical rooms or exterior angles. It looks like this:

Walkthrough with the agent or homeowner to align on priorities, sensitive areas, and any staging last looks.

Exterior first if light is ideal, otherwise anchor the kitchen and main living spaces to guard against clouds or
fading daylight.

Shoot by logical flow, main to secondary spaces, keeping a consistent camera height and rhythm through the
set.

Bracket sequence for bright rooms and window views, add subtle flash as needed, and log any reshoots to
confirm before teardown.

Final sweep for details, backyard features, and any agent-requested hero frames, then a quick on-camera
review to catch misses.

That five-point framework keeps surprises at bay and reduces callbacks. It also ensures we capture the listing
essentials early, useful if weather turns or access changes.

Exterior timing that carries the listing
Curb appeal anchors the thumbnail that earns your click. Midday sun is workable but rarely flattering, especially on
white or stucco exteriors. We plan exteriors for soft morning or late afternoon light. If the front faces east,
mornings deliver clean facades and gentle shadows that carve detail. If the property benefits from a twilight hero,
we plan the set so interiors are complete and lights are staged before blue hour. For larger estates, we schedule a
separate evening session to avoid rushing, with coordination for landscape lighting and pool features.

Some MLS restrict the number of images, which makes prioritization more important. For a suburban two-story,
the must-haves are a true-front elevation, an angled front that shows depth, a backyard overview with context,
and any unique features like outdoor kitchens. For rural properties, we include driveway approach and land
context. Luminis Media real estate photos aim to give a buyer enough geography to understand how the home
sits without misrepresenting scale.

Room-by-room standards that remove guesswork
Kitchens deserve extra care. We center the main angle on the working triangle when possible, balancing island,
range, and sink. Stainless reflections are combed for photographer ghosts, camera legs, and clutter in the room



behind. Cabinet under-lighting is tested. If it casts heavy bands, we photograph one version with lights off for a
clean base. We deliver both a wide primary and a detail frame that shows materials, often the backsplash corner
with counter edge.

Living rooms must explain seating flow and focal point. If the home has a fireplace, we decide early if it is a feature
or a secondary element. When the television dominates, we might place it off to the side and use a second frame
for those who want to see built-ins and A/V placement. Bedrooms get one wide to show entry, bed wall, and a
window, then a second that clarifies storage or an attached bath entry. Bathrooms are kept simple. Two strong
angles beat three awkward ones, and we remove bath mats when they add noise.

In small spaces, like laundry rooms or powder baths, our default is a single honest frame. Stretching with ultra-
wide lenses does more harm than good. We choose the angle that keeps the doorframe square and the fixtures in
proportion, even if not every element appears. For condos with amenities, we document the lifestyle elements the
HOA allows for marketing, always mindful of branding rules within those spaces.

Virtual tours, floor plans, and how they intersect with MLS rules
Many MLS systems now accept 3D tours and floor plan links, but they limit how they are presented. Branded
versions with agent logos are usually not permitted in the MLS field that syndicates to consumer portals. We
generate both branded and unbranded versions so you can use the correct link in the MLS and still share the
branded version in private marketing. We also check that any external hosting platform plays nicely on mobile,
because a surprisingly large share of buyers first engage on their phone.

Floor plans are powerful when they are accurate. For Luminis Media real estate photography and floor plan
packages, we include dimensions with proper disclaimers about approximate measurements if the board requires
it. We capture measurement data with calibrated devices and cross-check stair runs, wall thickness at plumbing
stacks, and room labels that could be ambiguous. If a plan shows a bonus room that is legally a bedroom only if it
has egress and closet, we label it neutrally unless the agent confirms legal status.

Metadata, naming, and delivery that save you time
The way images are labeled and delivered has more impact on your workflow than most people realize. We store
images in a structured directory by address, date, and service. Inside the MLS set, filenames follow a simple



convention, like 123MainSt Living1, 123MainStKitchen2. That helps you load in sequence and keeps related
frames clustered. When portals do not respect filename ordering, we provide a numbered version on request.

EXIF data includes creation dates and our copyright as Luminis Media, which clarifies licensing without placing any
visible stamp on the images. The license grants agents and brokerages broad use for marketing the specific
property during its listing term and in sold portfolios. If a builder or stager wants usage beyond the listing, we
quote a simple extension. Delivery is via a secure gallery with separate download buttons for MLS and full-res sets,
and we set expiration policies that respect brokerage compliance requirements without surprising you with
vanished files.

Risk management and fair housing sensitivity
Images can unintentionally transmit more than architecture. Religious iconography, political materials, and any
depiction of people in ways that could imply preference or exclusion can create exposure. Our crews are trained to
scan rooms for problem items. Family portraits, wall diplomas, and children’s names on decor are minimized where
possible, usually by angle or shallow staging moves. We never Photoshop out faces in a way that leaves uncanny
traces. We simply avoid capturing them.

Reflections are a quiet source of risk. Mirrors in entryways, sliding glass doors, and polished refrigerators have
given us more unwanted photographer selfies than any other surface. We position carefully and, when needed,
temporarily drape reflective items with the owner’s permission. Security systems and camera placements are
another concern. We avoid close-up detail that would teach a stranger how to bypass or locate sensors.

Luxury listings and the nuance of restraint
Luxury real estate photography Luminis Media standards are not about more flash or heavier retouching. They are
about restraint and craft. High-end finishes, natural stone, and custom millwork demand color fidelity and texture
preservation. That requires soft, directional light and a light hand in post. We spend real estate photography
luminis.media extra time on micro-adjustments, like balancing the cooler vein of a marble slab against the warmer
tone of adjacent wood. We also build more storytelling frames. A full room wide is useful, but a detail of a waterfall
edge with a background hint of a sculptural pendant can anchor a brochure spread and social carousel.

When we plan a high-value listing, we often pair stills with short vertical videos. Luminis Media real estate
videography follows the same honesty rules. We avoid speed ramps that distort walking flow or lens choices that
overstate depth. For twilight exteriors, we set exposure so the home reads as luminous without glowing
unrealistically. If we stage a firescape or water feature in video, we photograph the same scene in stills to keep the
visual language consistent across channels.

Common pitfalls and how to avoid them
We have seen perfectly good listings underperform because of small, avoidable errors. Shooting a kitchen with all
cans blazing can produce a field of yellow hotspots that wash out cabinetry. Waiting for the sky to break instead of
committing to a light overcast look can cost you window detail and schedule. Overfilling a room with virtual
furniture can lead to a mismatch when buyers arrive. Inconsistent white balance from room to room makes the
home feel disjointed on a quick scroll.

Our fix is simple. Make confident choices and stay consistent. If the day is overcast, embrace the soft, shadowless
look and let foliage and siding read cleanly. If a home has warm interior lighting, balance it to a believable warmth
instead of stripping it to blue-white. If a room is too tight for elaborate furniture in reality, stage virtually with slim
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profiles that respect clearance. For luminis.media real estate photos, the promise of the image must match the
feeling at the showing. That alignment builds trust, and trust builds offers.

A short checklist before you upload
Agents juggle a lot on listing day. Use this quick list to avoid MLS hiccups and needless re-uploads.

Confirm there are no watermarks, contact info, or logos in any image.

Verify sRGB color space and file size within your MLS limits.

Check for people, reflections, or personal identifiers that slipped through.

Label any virtually staged images per your board’s disclosure rules.

Order images to tell the story, exterior to interior, with logical flow.

We include this preflight in our delivery email and, when allowed, supply an unbranded tour link that is safe to
paste directly into the MLS.

Two short stories from the field
A craftsman bungalow sat under a tunnel of mature trees, lovely to walk but miserable for noon exteriors. The
agent had booked midday because of an inspection and a painter’s schedule. Rather than fight glare, we leaned
into the dappled light, shot from the opposite side where the canopy broke, and delivered a front elevation that
felt calm and true. The hero was a side angle showing the porch with its tapered columns and swing in even shade.
The MLS thumbnail looked inviting, not blown out, and the click-through rate outpaced similar homes on that
block.

In a new construction townhouse, the developer insisted on turning on every LED. The kitchen glowed like a
showroom, but the white oak floors read orange on camera. We shot two passes. One with the LEDs at half and
blinds adjusted to soft daylight, and one as the developer wanted. We presented both sets. The agent chose the
balanced version for MLS, and used the all-lights-on set in a branded brochure where printing could be controlled.
The MLS version drew buyers in without the color cast, and no one was surprised at the showing.

What to expect when you book luminis.media
Real estate photographer Luminis Media teams show up with a plan and a calm pace. Before the appointment,
you get a prep guide that helps homeowners reduce clutter efficiently without turning the place upside down. On
site, we collaborate with the agent on priorities and walk through any sensitivities, like a nursery that should not
be shared or a view that must be included. Turnaround is typically next business day for standard sets, with rush
available. For properties that need twilight or video, we stage the schedule accordingly so you do not juggle last-
minute changes.

Our property photography Luminis Media approach is practical. We do not chase gimmicks or inflate deliverables.
You get a clean, consistent set that is safe for MLS, plus optional extras like drone, floor plans, and short-form
video that respect the same standards. If your brokerage has specific compliance language, we integrate it into
captions and links. If your MLS has unusual file specs, we adapt our output so you do not have to.

The bottom line
MLS-ready means more than passing an upload gate. It means lawful, ethical, and persuasive images that
translate to appointments. Over time, agents notice a pattern. Listings with clean, consistent visuals attract more



serious buyers and easier appraisals. Disputes drop, because photos do not overpromise. The work feels quieter,
and the results feel steadier. That is the intent behind real estate photography Luminis Media standards. Keep it
accurate, keep it beautiful, and keep it simple to use.

If you need help planning a tricky listing, whether it is a downtown loft with expansive windows or a rural property
with acreage, reach out. Luminis Media real estate photography and luminis.media real estate videography teams
can suggest the right combination of timing, angles, and deliverables so your listing moves from signed contract
to strong offers with as few surprises as possible.


