
For affiliate site owners and content managers, building a comprehensive content inventory is an essential
foundation for effective content audits, strategic updates, and sustained SEO performance. Whether you are
running a tech-focused affiliate site or a broader consumer niche, a well-structured content inventory helps you
organize, track, and prioritize existing pages for maintenance and growth.

In this post, we’ll explore best practices for creating your content inventory, including how to separate evergreen
versus fast-moving content, set maintenance labels and review intervals, and leverage market monitoring to stay
ahead. We’ll also highlight how popular tools like Google Search Console and advice from Google Search Central
and TechMistri can support your workflow.

What Is a Content Inventory?
A content inventory spreadsheet is a detailed catalog of every piece of content on your affiliate site. It records
key data such as URL, title, content type, traffic, keyword rankings, and performance metrics. This inventory
enables you to:

Quickly identify high-value pages with commercial intent

Spot outdated or underperforming content

Schedule regular reviews and updates

Make informed decisions about pruning or expanding your content

Having this arranged systematically saves time and guides strategic growth — a big advantage in competitive
affiliate niches.

Step 1: Gather Your URLs and Basic Data
The foundation of your content inventory is a list of all the URLs on your site. You can start this by exporting data
from tools such as:

Google Search Console: Export your top performing pages, indexing status, impressions, and click-through
rates.



Site crawlers or sitemap exports to ensure you have every existing URL covered.

Next, create columns in your spreadsheet for:

Column Description URL Page URL Page Title The title tag or headline of the page Content Type Guide, product
review, category page, blog post, etc. Traffic Metrics Impressions and clicks from Google Search Console Keyword
Rankings Main keywords the page ranks for Commercial Intent High, Medium, Low – based on buying intent
behind the page Last Updated Date of last meaningful content update Maintenance Labels Evergreen, Fast-
Moving, Discontinued, Needs Review Review Interval When the page should be reviewed next (e.g., 3 months, 12
months)

Step 2: Classify Content - Evergreen vs Fast-Moving
One of the most important organizational distinctions is between evergreen and fast-moving content. This
classification influences both your maintenance schedule and your content strategy:

Evergreen Content

Definition: Content that remains relevant and accurate over long periods, such as product category guides or
timeless tutorials.

Examples: “How to choose a laptop for programming,” “Top 10 noise-cancelling headphones in 2024” (with
evergreen models).

Maintenance: Typically reviewed yearly or semi-annually to check for major shifts or outdated info.

Fast-Moving Content

Definition: Content that requires frequent updates due to rapid market changes, new product launches, or
tech developments.

Examples: Latest smartphone reviews, holiday deals posts, trending gadget roundups.

Maintenance: Scheduled for review as frequently as monthly or quarterly, depending on market speed.

Applying these maintenance labels in your content audit spreadsheet helps you plan and automate page reviews
with appropriate review intervals.

Step 3: Prioritize High-Intent Commercial Pages
In affiliate marketing, prioritizing pages with high buying intent can significantly boost revenue and affiliate
conversions. Here’s how you can tag and prioritize:

1. Identify commercial intent: Analyze your Google Search Console data to see which pages target
transactional or commercial keywords like “best,” “buy,” “discount,” or model-specific queries.

2. Assign a Commercial Intent label: High, Medium, or Low based on keyword research and user intent
signals.

3. Allocate maintenance budgets: Set more frequent, detailed reviews for high-intent pages to ensure
accuracy and competitive positioning.

4. Integrate affiliate tracking: Have a column noting affiliate program status, commissions, or product
availability, so you don’t spend time optimizing discontinued or less profitable products (TechMistri advises
keeping a 'discontinued products' note as a sanity check).



Step 4: Set Up Review Intervals and Maintenance Schedules
Not all content is equal in lifespan or market volatility. A key trick is having review intervals that correspond to
the content’s speed of change and business value:

Content Type Suggested Review Interval Comments Evergreen content (guides, how-tos) 12 months Major
market changes or innovation might trigger early reviews. Fast-moving content (product reviews, deals posts) 1–3
months Flexible depending on product lifecycle and competition. High commercial intent pages Quarterly or
sooner Prioritize accuracy and affiliate link status. Discontinued/outdated content None or archive Confirm
removal or updating plans.

Label each URL in the spreadsheet with a next review date based on these intervals, enabling your team to run
through scheduled audits efficiently.

Step 5: Monitor the Market Beyond Your Site
Building a content inventory isn’t just about your existing pages—it requires awareness of your market’s ongoing
changes. Frequent monitoring helps you keep your inventory accurate and your content fresh:

Use Google Search Console to track keyword rankings, impressions, and page performance trends that may
indicate a need for earlier content refreshes.

Follow industry news sources, competitors, and emerging technology trends. Tools recommended by
TechMistri include niche-specific forums and newsletters.

Maintain a running 'discontinued products' note: Remove or archive pages for products no longer
available or affiliate programs that closed, avoiding wasted efforts.

Google Search Central offers excellent documentation on how to keep your content aligned with search
intent and algorithm updates.

Tips From TechMistri and Google for Your Content Inventory
Specialists like TechMistri and official guidance from Google Search Central recommend some subtle yet
powerful approaches when managing your content inventory:

Don’t confuse activity with progress: Avoid pointless rewrites or changing publish dates without
meaningful edits. Focus on quality updates aligned with market need.

Maintain your inventory as a living document: Regularly update metrics and labels rather than archive
infrequently.

Integrate your inventory with your publishing workflow: Automate reminders for review intervals
through team tools or calendar integrations.

Leverage Google Search Console reports: Filter for high-impression but low-click pages for quick wins in
meta description or title tag optimization.

Sample Content Audit Spreadsheet Structure
Here’s a simple example layout you can start with in Excel or Google Sheets:

URL Title Content Type Traffic (Impressions / CTR) Keyword(s) Commercial Intent Maintenance Label Last Updated
Next Review Date Affiliate Status Notes https://example.com/best-laptops-2024 Best Laptops 2024 Evergreen
Guide 100k / 5% best laptops 2024 High Evergreen 2023-06-15 2024-06-15 Active Review affiliate commissions



Q2 2024 https://example.com/latest-iphone-review iPhone 15 Review Fast-Moving Review 30k / 3.5% iphone 15
review, buy iphone High Fast Moving 2024-04-01 2024-07-01 Active Check prices & affiliate links monthly

Wrapping Up
Building a detailed content inventory spreadsheet with clear maintenance labels and tailored review intervals is
one of the smartest moves you can make for your affiliate site’s sustainability and growth. It empowers
https://techmistri.com/blog/how-to-keep-an-affiliate-site-fresh-in-a-fast-moving-niche/ you to focus on pages
that matter most, keep evergreen content fresh, and adapt quickly to fast-moving market changes.

Remember to leverage the power of Google Search Console to gather performance metrics, take cues from
reliable industry experts like TechMistri, and follow Google Search Central recommendations. With a solid
content inventory in place, your affiliate site will be better equipped to win and maintain top rankings, increase
conversions, and maximize revenue over time.
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