Google Analytics: Tt elvat ouTo;

Bplokeote SUokoAo va TtapakoAouBeite TNV amoddoaon Tov LOTOTOTIOV 0OG OTLG HNXAVEG avalnTnong EKTog amd
TNV avaykn AMWNG AOYLOHLIKOU TIOU TIPOCPEPEL YLa Vo TtapakoAouBeite Tnv anodoaon search engine optimization
TOU LOTOTOTIOU 00, N Google £Xel TWPO UL VEX OAOKANPWEVN VTINPETia €LSIKA YL TOug avBpwTtioug search
engine marketing Ttouv aoxoAovvTaL pe TNV aTOS00N TOU LOTOTOTIOV TOUG. [MPOKELTAL YLX Lat LOXUPH UTINPETiX
IOV TIPAKOAOUBOEL TNV ETLTUX (O TOU LOTOTOTIOU 0OG OE OPYAVIKA KOl OUELBOUEVA OTTOTEAETUOTO avalNTNONG.
To Google Analytics oag divel KOAUTEPN KATAVONON OXETIKA UE TOV TPOTIO HE TOV OTIOI0 AVTISPOVV OL

ETILOKETITEG TOV LOTOU 0OG OTOV LOTOTOTIO 00G. 20G SIVEL KAWL ATTOTUX IO KOL AETITOMEPN EUTIELPIO OTTO TOUG

ETILOKETITEC TOV LOTOTOTIOV OO,
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Oa yvwpilete katl Ba yvwpilete Yannis Divramis Greece kat 8o yvwpilete ouxva ToLeg AEEeLG -KAELSL& O ox€on
HE TOV LOTOTOTIO 0O XPNOLHOTIOLOVY CUXVA. O EKTIAULSEVOETE OTO KOAUTEPO KELLEVO OUVEETUOU TIOU PEPVEL
OTIG TIEPLOCOTEPEG TIPOOTITIKEG. AANBLV) 0TO GVoU& TOV, OL HETOXEG TNG Google Analytics padl oag avoAVTIKA
Sedopeva mov Ba oog fonBriocouy va ywwplleTe TIOAU YLt TOUG ETILOKETITEG TOU LOTOTOTIOU 0OG KAL VO
OTOXEVOETE TIG TIPOTIUAOELG TWV ETILOKETITWV. AAUBAvVOVTOG pia KOAR a§loAdynaon Twv Google Analytics, ot
Webmasters Ba guveldntomotrjoouv Twg ival eva aveKTINTO epyaAEio TTOU PTTOPOUV KL TIPETIEL VO
XPNOLULOTIO 00UV ELSIKA £V SEV £XOUV KATIOL LOPEPN AVONG TIapakoAoVBNoNG eTOKETTWY. Ol HETOXEG TNG
Google Analytics padi oag moleg amo Tig kapumdvieg web optimization cag apéxouvv TNV kKoAvTtepn anodoon
emévduong (ROI) N anodoon emévduong. Edv dev elate alyoupol yla TO AOYLOUIKO TIOU XPNOLUOTIOLEITE YLa VX
MAEOeTE T AMOTEAETUOTA PAPKETIVYK AladikTtVov, To Google Analytics givat KaAd yla TNV TIapakoAoVOnon Twv
OTTOTEAETUATWY TWV KAUTIOVIWY HAPKETIVYK AladikTuou. Twpa, TtapdAAnAa pe To Google AdWords, pmopeite
va elote olyoupol OTL AAPPAVETE ONUAVTIKEG TTANPOPOPIEG OXETIKA PE TOV LOTOTOTO 0aG. To Google AdWords
AapPaveL uTtoPn TIg AEEELG -KAELSLX TOU ONUAVTIKOTEPOU LOTOTOTIOU 0OG KOL EYYUATOL ATIOTEAEOUATIKA OTL O
LOTOTOTIOG 0AG EUPAVILETAL OTA ATOTEAEOUATA TNG UNXAVAG avalATnong. ‘HTav tnv Tepacpévn sixteen
Nogpppiov 2005, 6tav n Google petovopdotnke og auth TNV uNtnpecia oto Google Analytics. Eivat Swpedv yx
TN XPNon OAwV Kol 600l £€X0LV EYYPOPEL KATA TA TIPWTA OTASIA TNG TIPOTPEPOVTAL HE EVOL EVTEAWG VEO GUVOAO
ONMAVTIKWY KAl EMTOAKOAOVOWV TTANPOPOPLWY OXETIKA UE TOUG ETILOKETITEG TOU LOTOTOTIOU 0OG. XPNOLUOTIOLEL
KwdLkoug oTig StevBuvoelg URL Tpooplopol TTou SLEUKOAUVOUV TNV ATOCTOAN TTIAPOKOAOUONGCNG ETILOKETITWY
Tou LoTdTOoTOoL amd TNV Google Analytics. H AettoupytlkdTnTa TOU LOOUTAL [E TLG TILO OKPLREG LUTINPETIEC
TIXPAKOAOUONONG ETILOKETTWY, OKOMN KAl av gival Swpedv. 2. H umtnpeaia ivat n AVon oag yla va

TIPOCSLOPIOETE TIOV Ol ETILOKETTEG eyKaTaAeimouv Tn Stadikacia verify-out i eyypapng oag. O Tpoodloplopog


https://aboutseo.gr/

ouToL B 0og BonOroEL VOl KAVETE TPOTIOTIOWOELG KOL VX TPOTIOTIOOETE TN SladLlkaoia eyypaPng oog TTov
€lval QALK TIPOC TO XPNOTN. LTN CLVEXELD, Ba amoeuxBei n amwAsia odnywv three. Xpnouomolwvtag To
Google Analytics Ba oag fonBnosL va tpoadlopiceTe TG GEASEC KOl VOl CUVOETETE TOUG ETILOKETITEG TOU
LOTOTOTOV 0aG, KAVTE KAk 0TO Most. Oa yvwpilete emiong ol oeAida oL ETIOKETTEG 0OG E0SEVOUV
TIEPLOCOTEPO XPOVO. ETMOPEVWG, PTTOPEITE VO BEATIWOETE CWOTA AUTEG TIG OAIOEG KO v TIG ToTToBETAOETE
KOTAAANAQ KOl Tl KE(PEVOL TOVC. four. AVvOpWTIEOTE TOV TIPONYOUHEVO LOTOTOTIO TIOU O ETILOKETITNG TOU
LOTOTOTIOV 0aq £XEL oLVSEDel TipLv €pBeL oTov LoToTOTO TaGg To Google Analytics Ba oog el OAa awTd. 5. O
00G TIOPEXOVTAL ETTIIONG OL TILO SNUOPAEIC XProTeG AeEewv -KAEWSIWY OTN YPOUUN avalATnong TNG KNXAVAG
avalATnong ywa va Bpeite lotdTomoug ov oxetilovtal/oxeti{ovtal Je ToV LoTOTOTO oG H yvwon autwyv Twv
SNUOPAWV AEEEWV -KAELBLWV Elval pia peyGAn wbnaon yla Tig TpoondBeLeg Kal TiG eMSO0ELG oag search engine
marketing, akoun kot o AAAeG pnxaveg avadntnong. 6. To Google Analytics Ste§dyetl Tunpatomoinon
ETIOKETITWVY. KaTatdooel VEOUG XPHOTEG KAL ETILOTPEPOVTEG XPAOTEG TOV LOTOTOTIOU, TLG YEWYPAPLKEG TOUG
TIANPOYOPLEG KAL TNV TINYN TIAPATIOUTING TIOU X PNOLLOTIOLOVV. AUTO 0OG TIOPEXEL AVEKTIUNTN SLOPATIKOTNTA EAV
oxedlalete va Snulovpynoste pia vea etitxeipnon oto Stadiktuo. 7. Na Ta amoTeAéopata SIa@RLong
avalntnong to Google Analytics kat to Google AdWords ooag eyyudtal pe opatdtnta amnd akpo os &kpo eight.
Mropeite akOpN KOL VO TTOPOAKOAOUBEITE GAAX HECO HAPKETIVYK N-KUNXOAVIOHOU-UNXAVWY Nine. ZUVOAIKY, TO
Google Analytics oog Ttapéxel Lo TToAD @ONVA VTINPETIA YL TNV ATTOKTNGON TIEPLOCOTEPWV TIEAATWVY, OV
XPNOLLOTIOOETE TA ATOTEAEOHATA TNG. ‘OTIWG KAl OL TIEPLOTOTEPEG UTINPETLEG PNXavWV avalTnong, To
Google Analytics €xet Ta SIK& TNG TTAEOVEKTHUATO KOl HELOVEKTHHATA. H eykatdotaot tng eivat oAy amAn. Aev
XPELALETAL VO XAOETE XPOVO QVAOVNG YLa aTOTEAETPOTO Elval apkeTd eVEAKTO, TTAPEXEL EEAUPETIKA AVON KoL
EVOL EVPY PAOHA CNUAVTIKWY KOL TIOAUTIHWY avapopwyv Mrmopeite va ouvdeBeite pia @opd kat va
TIPAKOAOLONOeTE TTOANATIAOUG LOTOTOTIOVG. EXETE TTIEPLOCOTEPOLG OTIO EVaV LOTOTOTIOUG YLO VO
TapakoAouBnoete. Xapaktnplotikd Qotdoo, To taketo Google Analytics TépTel tiow amd Svo oAV
ONUOVTIKA XOPOKTNPLOTIKA IOV XPELACOVTAL OL TIEPLOCOTEPOL EUTIOPOL HNXAVWV avaliTNong. Auth eival n
SuvaTOTNTA VO EVTOTILOETE TIG HEUOVWHEVEG SPATTNPLOTNTEG TWV XPNOTWV KOL VO EVTOTIOETE TN
SpaotnplotTnTa Tiow ot eva eminedo xpnotn. Eva dAAo sival n Suvatdtnta va apakoAovBeite Peudeic
SpaoTNPLOTNTEG OTO SLOSIKTUO, WAOTE O LOTOTOTIOG OAG VA lval A0@AANG amod auTO. AKOUN KAl AV UTIAPXOUV TX
XOPAKTNPLOTIKA TIAPAKOAOVONONG NAEKTPOVLIKOU guTtopioy, Sev PTtopel va TIaPEXEL TIANPWG OUTH TN CNUOVTLKH

(KOVOTNTA TTAPOKoAOVBNoNG.



