The Al revolution is reshaping how brands engage with customers, not just through traditional search engines but
increasingly via Al-powered answer surfaces like ChatGPT and other Al Overviews. Recently, Profund's data has
revealed a staggering 1.3 billion Al conversations occurring through their platform — a massive trove of real

user prompt data underlying a new dimension of brand discovery and competitive intelligence.

But what does analyzing 1.3 billion Al conversations really mean for brands, marketers, and SEO professionals?
How can companies leverage this prompt demand intelligence to improve their Al visibility, understand brand
sentiment, and stay ahead of competitors? Let's deep-dive into what these volumes indicate and the strategic

opportunities they unlock — including a practical pricing example for accessing such data at scale.

Understanding the Scale: What Is 1.3 Billion Al Conversations?

When we say Profund has analyzed 1.3 billion Al conversations, what we're describing is the aggregated,
anonymized data set of actual user prompts made to Al models, primarily conversational Al systems like ChatGPT
and other generative answer engines. Each conversation typically consists of multiple user prompts and Al-
generated responses — cumulatively forming the vast pool of data reflecting what questions people ask, how they

phrase them, and what answers they receive.

* Real User Prompt Data: Unlike traditional keyword search data, prompt data captures natural language

inputs in a conversational context — providing deeper insights into user intent and the nuances of queries.

* Prompt Demand Intelligence: By analyzing which questions and topics are most frequently asked,

companies gain a new dimension of demand-side visibility far beyond traditional search volume metrics.

¢ Dynamic Brand Interaction: Brands engage with users not just via links, but through Al-generated answers

that can reinforce or challenge brand perception.

This scale offers unmatched granularity and breadth, enabling businesses to glean strategic insights into
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comparison/ how Al impacts brand discovery, competitive positioning, and customer sentiment in real time.

Al Answers as a Brand Discovery Surface
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Traditional SEO strategies have focused on owning search engine results pages (SERPs) through ranking well for
target keywords. However, as Al answer engines become the first stop for many consumers, the way users

discover brands is evolving. This creates a powerful new branded discovery surface:

1. Conversational Discovery: Users ask open-ended questions and receive synthesized, often brand-attributed

Al answers instead of simply lists of blue links.

2. Answer Placement: Brands featured within Al-generated responses effectively ‘own’ prime real estate akin to

featured snippets or knowledge panels in traditional search.

3. Influence on Purchase Decisions: Al answers shape perceptions early in the buying journey — affecting

brand awareness and preference before any website visit.

With access to Profund’s prompt demand intelligence, companies can identify which questions are driving the
most Al conversations relevant to their industry or products. By optimizing for these conversational queries —
providing authoritative content that Al systems can cite — brands increase their chances of appearing in relevant

Al answers.

Example: Subscription Pricing Insight

Suppose a SaaS company notices through prompt data that “best Al data platforms under $100/month” is a
frequently asked question. By providing clear, accessible pricing information like their $99/month plan in
authoritative content, they increase the likelihood that Al answers will cite them — boosting discovery and

consideration.

Brand Sentiment in ChatGPT and Al Overviews

Beyond pure visibility, Al answers contribute to shaping brand sentiment. ChatGPT and other Al overview tools
often synthesize information from multiple sources, including reviews, social media opinions, and news articles. The

sentiment embodied in Al responses influences how new users perceive a brand without visiting it directly.

Analyzing the 7.3 billion Al conversations dataset enables brands to:

* Monitor sentiment trends: Detect shifts in positive or negative mentions relative to competitors.



¢ Identify reputation risks: Spot recurring complaints or misinformation appearing in Al outputs.

* Optimize content tone: Adjust messaging to align with the language Al favors when generating balanced,

trustworthy responses.

Tracking these sentiment signals in Al-generated content offers an advanced lens for brand health monitoring that

complements traditional social listening and review tracking.

Competitor Benchmarking and Share of Voice in Al Conversations

Another powerful capability unlocked by such vast conversational data is competitor benchmarking. Using
Profund’s prompt analytics, brands can:
1. Measure share of voice by quantifying how often competitors appear within Al answer citations.

2. Identify competitor strengths and gaps in the Al answer space by analyzing which queries they dominate or

neglect.
3. Track growth or decline in Al visibility over time compared to peers.

4. Uncover competitor strategies through the nature and volume of their cited content.

This data-driven competitor intelligence informs smarter content development, targeting efforts where
competitors are weak and capitalizing on emerging prompt trends before rivals do. In markets where Al discovery

plays a growing role, this can become a critical competitive differentiator.

Citation and Source Influence on Al Answers

The credibility and trustworthiness of Al-generated answers depend heavily on the quality and authority of

sources the Al draws from. Citation and source influence is a key factor in appearing as a top Al answer:
e Authoritativeness: Al models prioritize data from recognized experts, reputable publications, and
authoritative brand websites.
® Recency: Fresh and updated content is more likely to be cited to ensure accuracy and relevancy.

* Consistency: Frequent citation across various prompts signals reliability and raises source prominence.

For brands aiming to appear in Al answers, producing well-structured, factual, and timely content aligned with the
queries driving prompt demand is essential. Leveraging Profund’s data helps pinpoint precisely which sources Al is

drawing from, allowing brands to adapt content and digital PR strategies to improve citation likelihood.

Accessing This Intelligence at Scale — Pricing Example

Gathering and analyzing prompt demand intelligence at the scale of 1.3 billion Al conversations is a complex, data-
intensive task requiring specialized infrastructure and expertise. Profund offers access to this data for businesses
starting at $99/month — making it accessible not only for enterprise teams but also mid-market SaaS and
growing companies.

For $99/month, subscribers can receive:
* Access to a comprehensive dataset of Al prompt trends relevant to their industry niche.
® Detailed sentiment analysis of brand mentions within Al-generated responses.

* Competitor benchmarking reports focused on Al share of voice and citation influence.

e Actionable insights identifying emerging queries to optimize future content strategy.



This tiered approach democratizes access to Al search analytics, enabling more brands to harness real user prompt

data for smarter Al visibility and brand discovery strategies.

Conclusion: Why 1.3 Billion Al Conversations Matter

The emergence of Al conversational platforms as traffic and discovery sources is transforming how brands attain
visibility and manage reputation online. Profund’'s data illuminating 1.3 billion Al conversations provides a
powerful lens into this new world of prompt demand intelligence and real user prompt data. Through it, brands

can:

® Understand and influence how they appear in Al-generated answers — a rapidly growing brand discovery

surface.
® Track brand sentiment and reputation embedded within ChatGPT and other Al overviews.
® Benchmark competitor Al share of voice and optimize digital strategies to win in this space.

® |everage information about authoritative citations driving Al answers to refine content and PR efforts.

As Al continues to proliferate, brands that invest in understanding and adapting to these insights will be best
positioned to capture attention, trust, and market share in the evolving digital ecosystem. And with accessible

pricing plans starting at $99/month, unlocking this intelligence is no longer confined to elite agencies or
enterprise budgets.

Embrace the power of prompt demand intelligence today and turn those billions of Al conversations into

actionable growth opportunities for your brand.



