
A Practical Guide to Understanding the Cost of a
New Website

What Determines the Price of a Website?
A business website is not a single product with a fixed price tag. The cost varies because each
site is built to meet different needs. A simple brochure site with a few pages costs less than a
full e-commerce store with hundreds of products, payment processing, and inventory
management. Understanding what drives the price helps you make better decisions when
planning your online presence.

The first thing to consider is the type of site you need. A small local business might only
require a handful of pages: a home page, an about page, a services page, and a contact form.
That is a relatively straightforward project. A larger business may want a blog, a portfolio,
customer testimonials, and integration with social media. Each extra feature adds to the
development time and therefore to the overall cost.

Key Factors That Influence Website Design Costs
Several elements come together to form the final price. The complexity of the design, the
number of pages, the functionality required, and the level of customisation all play a part. A
template-based site that uses a pre-built theme is quicker to put together and therefore less
expensive than a fully bespoke design built from scratch. Bespoke designs offer more flexibility
and a unique look, but they require more hours from a designer and developer.
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Another major factor is the content management system used. Platforms like WordPress are
popular because they are flexible and relatively easy to use. However, custom themes and
plugins can add to the development time. For e-commerce, solutions like WooCommerce or
Shopify have their own setup costs and monthly fees. The choice of platform affects both the
upfront cost and the ongoing expenses.
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Mobile responsiveness is now standard. A site that does not work well on phones and tablets
will lose visitors and rank poorly in search results. Ensuring the design adapts to different
screen sizes requires extra testing and adjustments. This is no longer an optional extra; it is a
basic requirement that influences the price.
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Content and Copywriting

Many people underestimate the importance of good content. Professional copywriting takes
time and skill. If you need someone to write the text for your pages, that is a separate cost.
Similarly, high-quality images, videos, and graphics can elevate a site but also add to the
budget. Stock photography is cheaper than custom photography, but custom images give a
more authentic feel.

Functionality and Integrations

Does your site need a booking system, a membership area, a forum, or integration with a
customer relationship management tool? Each of these features requires development work.
Third-party integrations often involve API setup and testing. The more complex the
functionality, the higher the development cost. It is wise to plan for what you need now and
what you might need in the next year or two, as retrofitting features later can be more
expensive than building them in from the start.

Ongoing Costs Beyond the Initial Build
Many business owners focus only on the upfront website design costs and forget about the
long-term expenses. A website is not a one-time purchase. It needs hosting, a domain name,
security measures, and regular updates. Hosting costs vary depending on the size of the site
and the amount of traffic. Shared hosting is affordable but may not offer the performance
needed for a busy site. A virtual private server or dedicated hosting provides better speed and
reliability at a higher price.

Security is another ongoing consideration. SSL certificates, firewalls, and malware scanning
are essential to protect your site and your customers' data. Regular backups and software
updates keep the site running smoothly and reduce the risk of downtime. Some businesses

https://buzz-media.uk/web-design/burnley


also choose to pay for ongoing maintenance and support, which gives them peace of mind and
saves time.

Search Engine Optimisation

A well-designed site is of little use if nobody can find it. Search engine optimisation should be
part of the initial build. This includes technical elements like page speed, clean code, and
proper heading structure, as well as on-page elements like meta descriptions and keyword
usage. Ongoing SEO work, such as content creation and link building, is an additional cost but
can bring a strong return on investment over time.

Common Pitfalls to Avoid
One common mistake is choosing the cheapest option without considering what is included. A
very low price often means a template-based site with little customisation and no ongoing
support. You may end up paying more later to fix issues or add features. On the other hand, the
most expensive option is not always the best fit. Paying for features you do not need is a waste
of money.

Another pitfall is not having a clear brief. If you do not know what you want, the developer has
to guess, which can lead to misunderstandings and extra costs. Taking the time to write a
detailed specification before you start saves time and money. Look at other websites for
inspiration, list the pages and features you need, and think about your target audience. A clear
brief helps the developer give you an accurate quote and reduces the chance of scope creep.

It is also worth checking what is included in the price for revisions. Most projects include a set
number of revision rounds. Going beyond that can incur additional charges. Agree on this
upfront to avoid surprises later.



Making a Smart Investment
Your website is often the first impression a potential customer has of your business. Investing
in a quality site that reflects your brand and works well for your visitors is money well spent.
The key is to balance your budget with your needs. A simple, clean site that loads quickly and
is easy to navigate can be more effective than a flashy site that is confusing to use.

When you start looking for a web design partner, ask for examples of their work and speak to
past clients if possible. A good developer will be transparent about their process and pricing.
They should explain what is included in the quote and what might cost extra. Do not be afraid
to ask questions. Understanding the breakdown of website design costs helps you compare
quotes fairly and choose the right option for your business.

Remember that a website is an ongoing project, not a finished product. As your business
grows, your site will need updates, new content, and possibly new features. Planning for these
future costs from the beginning makes it easier to manage your budget over the long term.

Buzz Media Marketing ltd, based at Unit 228, Northlight Industries, Pendle Rd, Brierfield, Nelson
BB9 5FL, UK, +44 1282 501535, provides affordable web design, development, hosting and
ongoing website care for businesses in Burnley and surrounding Lancashire areas.


