Have you ever been shopping online, reached the checkout page, and noticed a prompt asking for your phone
number? You might wonder: "Why do they need my phone number, and how does it speed up my purchase?” This
isn't just a random request. Behind the scenes, asking for your phone number can significantly improve checkout
speed, reduce abandoned carts, and support popular payment methods like carrier billing. In this article, we break
down why some sites ask for phone number confirmation at checkout, how this ties into mobile-first user

experiences, and how major players like Apple Pay, Google Pay, and the GSMA shape these flows.

Faster Checkout and Fewer Abandoned Carts

In online shopping, speed matters. Every extra second or extra form field increases the chance shoppers leave
before completing their purchase. Asking for a phone number upfront plays a crucial role in streamlining checkout.

Let's see why.

The Role of Phone Number Confirmation

Phone number confirmation allows merchants to validate the customer’s identity and contact details instantly. This

can be done through:

® Sending a one-time passcode (OTP) via SMS
e Verifying carrier information quickly

® Confirming billing details easily without typing long card numbers

This direct verification often cuts down the steps required for payment approval, especially when paired with

mobile-friendly experiences.

Reducing Cart Abandonment

Cart abandonment rates hover around 70% or higher for many online stores. Excessive form fields, complex
payment processes, or wait times for card authorization are common reasons shoppers quit. But when sites ask

just for a phone number and confirm it instantly using tools like OTP, it helps keep the flow smooth.

By reducing friction, websites keep customers engaged during checkout, lowering abandonment rates.

The Shift from Cards to Alternative Payments

Traditional card payments are still dominant but are no longer the only game in town. The rise of alternative

payments—such as mobile wallets and carrier billing—reflects evolving consumer preferences and new technology.

Mobile Wallets: Apple Pay and Google Pay

Apple Pay and Google Pay have revolutionized mobile purchases by making payments fast and secure. These
services tokenize card data and store it within your device, enabling one-tap checkouts. However, not all
merchants or regions fully support these wallets yet. In many cases, a fallback method like phone number

confirmation is needed for payment authorization.

For example, Apple Pay may handle payment info, but merchants sometimes ask for a phone number to send

payment confirmations, support account creation, or enable SMS-based order updates.



f'-\\*"?'fl\':"”"“""””““__'_"“nlll_ul|||1|m|||nmu||||||||n||||u|.||.-

Direct Carrier Billing: The Mobile Alternative

Carrier billing lets users charge purchases directly to their phone bill. Instead of entering card details, you simply
confirm your phone number, and the purchase posts to your monthly telecom invoice. This method is especially

popular in regions and on digital content platforms where card penetration is low but mobile phone usage is high.

The GSMA—the global organization representing mobile operators—has set standards enabling direct carrier
billing with security and seamless integration. This payment style is common on app stores and digital content

platforms, where fast approvals via phone number confirmation create a smooth and familiar experience.

How Direct Carrier Billing Works

1. User Enters Phone Number: At checkout, the user inputs their mobile number.
2. Carrier Lookup and Verification: The merchant or payment platform sends a request to the mobile carrier

to confirm the account and billing eligibility.

3. User Confirms Purchase: A carrier may send a prompt (via SMS or app notification) asking the user to

approve the charge.
4. Charge Applied to Phone Bill: Once approved, the carrier adds the purchase amount to the user’s monthly

bill.
5. Merchant Receives Confirmation: The merchant completes the transaction rapidly, reducing friction.

This approach doesn’t expose card data and suits users who prefer not to use credit cards online or don't have

them.

Mobile-First UX and Small-Screen Design

With much online shopping done on smartphones, designing for small screens is essential. Asking for your phone
number at checkout fits well with a mobile-first user experience. Here's why:

* Ease of Input: Typing phone numbers is easier and faster than card numbers on a tiny keypad.

® Better Verification: Phone number confirmation via SMS leverages the same device you're shopping on, so

no switching apps or accounts.



® Less Clutter: Fewer fields to fill and simpler flows reduce cognitive load on small screens.

Mobile-first checkout flows focus on minimizing taps and fields. Phone number confirmation supports this goal by

acting as a single, multi-purpose data point—identity verification, payment approval, and communication channel.

Why Data Privacy Matters: What is and Isn’t Shared

One security concern shoppers often have is “What data do | share when | enter my phone number?” It's crucial
that sites and payment methods communicate clearly what happens to your mobile billing checkout personal

info.

® The phone number is used solely to verify your identity and authorize the payment (e.g., via OTP or carrier
billing).

* Payment information like card details remains confidential and tokenized, especially with wallets like Apple Pay
and Google Pay.

e Sites should explicitly state they do not share your number with third parties unrelated to the transaction.

For instance, when you pay using direct carrier billing, only the merchant and your carrier exchange necessary info
to complete the transaction securely. The GSMA's industry standards promote privacy and security protocols to

safeguard your data.

Summing Up: What Does the User Tap Next?
When a site asks for your phone number at checkout, here’s what you typically do next:

1. Enter your mobile phone number.
2. Receive a prompt on your phone (like an SMS with an OTP or payment approval message).
3. Tap to confirm the OTP or approve the charge.

4. See confirmation of your completed purchase instantly.

This simple flow removes the need to enter long card numbers or navigate complicated forms. It leverages mobile-

native technologies to make your purchase faster and smoother.
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A Quick Comparison Table: Payment Experience With and Without
Phone Number Confirmation

Feature With Phone Number Confirmation Without Phone Number Confirmation Checkout Speed Fast — instant
OTP or carrier approval Slow — manual card entry and verification Security High — verification tied to your device
Depends - relies on card issuer systems Mobile UX Optimized for small screens More fields, longer forms Payment

Options Supports carrier billing & mobile wallets Mostly card-based only Cart Abandonment Risk Lower Higher

Final Thoughts

Requesting your phone number at checkout isn't about collecting random personal data or adding friction.
Instead, it's a deliberate step to enable faster, safer, and more mobile-friendly payments. Whether it's confirming
your identity via SMS OTP, enabling direct carrier billing through GSMA standards, or complementing mobile
wallets like Apple Pay and Google Pay, phone number confirmation streamlines the purchase on app stores, digital

content platforms, and e-commerce sites alike.

So next time you see that phone number field, know it's designed to make your checkout quicker and easier—

saving you from abandoned carts and complex forms on small screens.



