Agencies selling SEO services have been around forever, but Answer Engine Optimization (AEO) is the new
frontier in 2026. It's time to stop pretending AEO is just “SEO 2.0” or some fancy rebrand. It's a distinct discipline
requiring fresh eyes, sharper tools, and—crucially—clear deliverables instead of vague promises like "better
visibility.”

This post will hand you a no-fluff access checklist for week 1 of onboarding your AEO agency. We'll demystify
AEO vs SEO vs GEO (yes, they're different), explain how answer engines pick sources (hello, Google Al Overviews),

and identify the agency deliverables that actually move the needle—so you see what you get by week 2.

What is AEO and Why It Matters in 2026

Answer Engine Optimization (AEO) focuses on optimizing your content and technical setup to win in modern
answer engines. These aren't your old-school search engines anymore. Think Google Search enriched by Al
features, voice assistants, and specialized answer boxes. The goal: have your content directly appear as clear,
concise answers instead of just ranking somewhere on page 3.

Why bother in 20267 Because Google’'s Al-driven interfaces aren't just ranking pages—they're *answering
questions.* According to Google Al Overviews, answer engines prioritize source trustworthiness, comprehension,
and structured data over traditional ranking factors. Miss this shift, and your SEO agency is just pushing old tactics

that deliver fewer clicks and less engagement.

AEO vs SEO vs GEO: Clearing Up the Confusion

Aspect SEO (Search Engine Optimization) AEO (Answer Engine Optimization) GEO (Google Entity Optimization)
Primary Goal Rank higher on search result pages Get featured as direct answers or snippets Optimize your
brand/entity presence in Google's Knowledge Graph Focus Areas Keywords, backlinks, on-page SEO Content
clarity, structured data, voice query optimization Entity data consistency across sources, citations User Interaction
User clicks through to website User receives the answer immediately (sometimes no click) User sees enriched
brand info (Knowledge Panels, Maps) Measurement Ranking positions, organic traffic Answer box impressions,

voice assistant usage Knowledge Panel accuracy, brand authority signals

In other words, AEO is about winning the "answer spots” on Google and other engines. GEO ensures your
brand/entity is recognized correctly by Google's Al brain. SEO might get your page ranked, but without AEO and

GEO, you risk losing out on voice and zero-click answers dominating in 2026.

How Answer Engines Choose Sources

Understanding how answer engines decide what content to show is crucial before signing off on your agency’s

“optimization” plan. Here's the deal:

* Trustworthiness & Authority: Google’s Al looks for signals that prove your site is credible—think backlink

quality, domain history, and verified data sources.

* Relevance & Clarity: Content must precisely match the user’s intent. This is where clear, structured content

and semantic richness beat stuffed keywords every time.

® Structured Data: Schema markup and other structured formats signal to Al what your content represents,
making it easier to pull concise answers.



Recency & Accuracy: For many queries, especially in fast-moving industries, freshness matters. Google's Al
often weighs recent, validated information heavier.

Consistency Across Sources: Entity data must be consistent (N.A.P for local, factual data for brands) to avoid

confusion.

Hint: It's critical your agency doesn’t just promise “visibility improvements” with vague tactics but delivers an audit

and action plan focused on these exact signals.

Week 1 AEO Agency Onboarding Checklist

Forget “book a call to hear our magic plan.” Real onboarding means gaining rapid access, understanding concrete

deliverables, and setting a clear technical baseline. Here's your actionable checklist to demand from your agency.

1. Access & Data Gathering

AEOQO services

. SEO Reporting Dashboard: Get immediate access to their reporting tool/dashboard tracking both classic

SEO and AEO metrics. Look for metrics like answer box impressions, voice search ranking, and Knowledge

Panel appearances.

. Google Search Console & Analytics: Full permissions to your accounts to verify data and track changes.

. Website and CMS Access: Permissions to audit and implement structured data, content updates, and

technical fixes.

. Structured Data Overview: Request their current assessment of your schema markup status and gaps

aligned with AEO guidelines.

2. Technical SEO Audit Focused on AEO

This isn't your dusty old SEO audit. It must cover:

Structured Data Analysis: |dentify missing or incorrectly implemented schemas (FAQ, HowTo, Q&A, Product,

Organization, and Local Business)

Content Gap Mapping Against Answer Queries: Which common user questions in your niche lack clear,

concise answers on your site?

Site Performance and Friendly UX: Speed and mobile-friendliness impact voice and Al-driven answer
rankings.

Entity Consistency Audit: NAP accuracy for local, brand mentions consistency for GEO signals.

3. Competitive AEO Landscape Report

The agency should give you a play-by-play on who is currently winning the answer spots in your key spaces. This

includes:
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* Top answer boxes and snippets for your priority queries
® Structured data quality and usage by competitors

* Voice assistant answer tendencies around your topic

4. Initial Content Strategy Aligned with AEO

Demand a plan focused on creating and optimizing content specifically aimed at capturing answer spots. Look for:

* |dentification of exact user questions to target
¢ Content formatting recommendations (lists, bullets, Q&As) designed to appeal to Al parsing

* Templates for schema-rich content creation

5. Clear Deliverables and Timeline

Ask for a commitment on concrete outputs by the end of week 2, such as:

Delivery of the technical AEO audit report

A prioritized list of quick-wins in structured data fixes

Sample AEO-optimized content pieces or page templates

Dashboard baseline with your current answer spot metrics

Anything vague here—"improved visibility” or “better rankings"—is a red flag.



Wrapping It Up: What You Should Expect in Week 1

Let's be crystal clear. Week 1 of your AEO agency partnership is about rapid information exchange and
transparency. You need access to dashboards, accounts, and site infrastructure. You want a technical audit that's
laser-focused on user questions and structured data, not generic SEO fluff. And you want a concrete plan aligning

content production with actual answer engine behaviours.

Remember, it's 2026. Ranking higher on a traditional list isn't enough. You need to win how Al-powered answer
engines pick and deliver content. If your agency can't show you an access checklist or provide a tailored

technical SEO audit focusing on these factors by week 2, keep looking.

Useful Tools & Resources

® Google Search Console — Essential for access and performance data
® Google Structured Data Documentation — Your schema markup bible
* Google Al Overviews — Updates on how Al influences search and answers

® SEO Reporting Dashboard - Insist on tools that support answer box and voice ranking insights (don't settle

for old-school organic tracking alone)

Stay sharp, demand specifics, and make sure your agency delivers what really counts—not just buzzwords.



